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STAY FIRM, STAY BOLD
In the midst of the hospitality industry, we have the glory of the pass
as well as the brand-new commencement

What we can do lo express our gratitude to the public is to keep
upgrading our win-win platform.

Nowadays, the hospitality industry is on the progress of forwarding
to intellectualization, informationization and high technelogy. Green,
Innovation diversity and personalization will be essential to the
development of the industry. By the correlation of the complete
Industry chain, the breakthrough to the new techs as well as the
emerging of new powers, we will be able lo see more deeply and
widely in this industry.

In the last two decades, HOTELEX successfully initiated new series
exhibitions in the Southeastern, Southern and Northern China
besides HOTELEX Shanghai, which undertook approximately 60
authoritative forums and world-class championships. To live up to
the expectations of our cllents, HOTELEX is continuously and
stably striding forward

In 2017, HOTLEX will keep maoving. After the 26th Shanghal
International Hospitality Equipment & Supply Expo, HOTLEX
PLUS( Shanghai Hospitality Design & Engineering Expo Build for
Commercial Properties) will be on the grand debut. The exhibition
will be split into two editions, aiming to providing a one-stop
procurement platform for hotels&catering industry, shopping malls,
restaurants, administrative buildings. We will carry out the
investigation and innovation to the market. coordinate resources,
integrate the industry strengths in order to realize the win-win
cooperation between the upstream and downstream industry chain

As a forerunner in hospitality industry, HOTELEX will never ntop
exploring more distinct and feasible clues to confront the difficulties
occurred in the compeltitive market.

Let's follow the appeal from HOTELEX and integrate the powers.
The summit Is always the prize what we are pursuing!
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Shanghai International Hospitality Equiprent Supply Expo  (HOTELEX Shanghal) is a world wide professional frade show
in the hotel and catering Indusiry for over 25 years. It is organized by China Tourism Hotel Association, China Cuisine
Assocliatfion and Shanghai UBM Sinoexpo Intemnational Exhibition Co., Lid., and also guided by the Shanghai Municipal
Tourism Administration, The 25th HOTELEX Shanghai has concluded successfully on 1st April af Shanghal New
International Expo Center, which has gained the higher achieverment and progress in hotel and catering indusiry.
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BEAmENE (HOTELEX Shanghai) , HAE4XT201654F 1 B LiBHEME S OIRFE TS,



HOTELEX 2017 | =+, & L EEFEERRNNS Bo-t7/E L EEERERRNES (HOTELEX 201

ﬁtﬂ'h‘l

[]Qv\'l

EEHIBEIZIEE EXHIBITOR GROWTH LINE GRAPH EWEiLI<E EXHIBITION SPACE GROWTH LINE GRAPH

EXHIBI!S G OG RAPHICAL DISTRIBUTION

s HOTELEX E Il HOTELEX NEBMRERGERBE2EK1 16T ERNTBX, PEAMLIER, £, fdt. FitOP XKEhAE, BRah
EXHIBITS CATEGOQY DISTRIBUTION HibERFE XM S ER2E039.18% .. HOTELEXHNERMCEERIFES, EENAIERINESBREERT
HHORSHEE.

33.0% HOTELEX exhibitors and products came from 116 countries and regions, Most of the mainland china companies and products came from
East China, South China, North China and Northeast China. 39.18% of exhibits came from Hongkong, Macao, Taiwan province

SR COFFEE & TEA and overseas,
0 BEVERAGE
78 Southwest (il JIl. &, =. &) I 12.85%
e Fait Northwest (B&. H. &. 7. il) I 13.24%
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8.50%
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il Central Asia [l 1.04%
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Look For New Suppliers Seek franchisors principals Seek new products

TiTE WEMRHTHE NESEXRE
Place order Collect market information Consolidate contacts
i with pariners




n R E A AR SKIRAT

TOP 10 REGIONS OF MAINLAND CHINA VISITORS

38 Shanghai
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TOP 10 COUNTRIES & REGIONS OF HK, MACAO AND TAIWAN,

AND OVERSEAS VISITORS
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#5E Korea
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TEXTILE DECORATION CO., LTD.
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2016 The 1st China International Specialty Green Coffee Auction —
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2016 The 1st China International Specialty Green Coffee Auction is
a historical auction, which gained a great success. The auction
achieved 100% percent transaction rate and the total transaction
amounts is CNY 511,600, The excellent results not only make us

mark the milestone in the China Coffee Industry. And it will boost the

China Coffee Industry to a new level
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Chain catering enterprises, chain hotel enterpris
supemmarket enterprises, eic
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It is a platform to establish a one-stop business and channel
construction service for the enterprises, to provide multi-options for
the investors and create commercial value. The forum is surrounded
with Commercial Franchise Business status quo, tendency,
supervision policies, operation procedures, regulations, system
maintenance and management.

shanghai Chain Enterprise Association, Shanghai UBM Sinoexpo
International Exhibition Co., Lid

es, chain

PARTICIPANT :
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i u%“:_',:‘,\m Tt ,{é Ebi B | janhua Supermarket Devalopment Co. Lid. | Vice Director of Operation
Liang Jianfang
B Chain Enterprise Association Lawson, Chief of Operational Development

Dairy Queen,Operafion Vice Manager
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The objectives of IPA is to build the communication bridges and
platform for the hospitality and catering industry, which is sharing the
industry future trend as well. In addition, the advantages of the IPA is
to create various face-to-face interation opportunities for the
company and professional buyers, which is customized for the
professional buyers to invite the target suppliers. the match-making
meetings will invite the owners who has the as-built experience and
requirement from Hangzhou and Beijing. Moreover, they will have a
panel discussion through the experience of hotel construction and
renovation of purchasing hotel supplies demand aspects.

China Tourist Hotels Aqs\,\ 'O'tmn
Shanghai UBM Sinoexpo Intemational Exhibition Co., LTD

It - 1

Host: Z
Mr.XieJianming
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™ NARADA HOTEL GROUP Vice P
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Host:Beijing H
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B Shangri-La's China World Hotel, Purchasing Direc
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of Operation,

r. Tian Yun
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Central Kitchen Operation mode is the advanced mode in the
present catering industry and it is also the best operation mode for
the catering industry to go the digital and industrial production. It is

the basic guarantee for the large scale chain catering enterprises to
win the market. In order to follow the trend of the times, stimulate
the standardized and industrialized proceed of the China catering
industry it promoted the level of central kitchen and got integrated
with international world. China Central Kitchen Construction and
Development Forum is jointly hosted by Catering Food Industrial

Committee China Cuisine Association, China Cuisine Association
Central Kitchen (Nanjing) R&D Center, Foodservice Consultants
Society International. The Forum invited international authorities and
the representatives from govemnment's functional departments,
international top-level central kitchen experis, food security experts,
industry experienced representatives to focus on the Central Kitchen
Concept, utilization, design as well as food security issues. Started
from sustainability, it deeply introduced the domestic and global
advanced cases. It will also look into the future and provide the
Asia-Pacific’s catering owners with the first-hand solutions and
marketing trends.
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Win-win cooperation, building the new business channel
On December 10th, 2015, UBM Asia and Alibaba B2B business
group signed a strategic cooperation agreement; both sides will

RS S BT

Technology, Mode and Eco-system and attracted many elites from
hundreds of industries.

| Orge

Shanghai Beyond Host Techonology Co.,Ltd

B Shonghoi BeyondHost Technology Co., Ltd, CEOXiaoling Huang
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5%, SFedxRORE, KEPNEWVEBERRZE

SE.

focus on their respective advantages to open the online& offline
exhibition mode and try something new, ultimately accelerating the
cross-border business of global small and medium-sized
enterprises.

I

B 15688 com Industial Senjor Specialist / Wang Tong
B 1488.com Industrial Senior Specialist / Ling Leung

" UC) (/e El s _+__1.‘ B UCIoud, V i ture. John Yana ® Co-founder of Onetouch, Alibaba.com | Xiao Feng
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® Eakal65 Hotel, CEO, ShujunGao
B Xinmeida Hotel Tourism Business Group, General manager of strategic
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] -71; ;LE-":\MAN-E ;_Im]}-i]__méﬁ; il Yu, Assistant to the President & Partner, Chunjian Zhou 2168855
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B 99inn.cc, CEC .Ligin Zhang

® Hanmingtech,Vice President.Chuanbin Xin
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World Coffee Roasting Championship
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World Cup Tasters Championship
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Winner: Gabriel Céspedes (Costa Rica) / 2nd Place: Dongho Lee (South Kored) [ 3rd Place: Mateusz Petiinki (Germany)

1=l
Winner: Alexandru Nicolaie (Romania) / 2nd Place: Dmitrii Borodai (Russia) / 3rd Place: Matthew Robley-Simeonsma (United Kingdom)
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2016 HOTELEX Shanghailz3| T AZSMANE ¥, BE
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Coffee competitions always attract most attendees in the site. This
time, HOTELEX Shanghai 2016 has gathered four world-finals
Coffee Competitions include 2016 World Latte Art Championship,
2016 World Coffee Roasting Championship, China Cup Taster
Championship, and 2016 World Coffee in Good Spirits
Championship which gave the audience a different and interactive
experience.

The World Cup Tasters Championship (WCTC) awards the
professional coffee cupper who demonstrates speed, skill, and
accuracy in distinguishing the taste differences in specialty coffees.
Coffees of the world have many distinct taste characteristics and in
this competition format the objective is for the cupper to discriminate
between the different coffees. Three cups are placed in a triangle,
with two cups being identical coffees and one cup being a different
coffee. Using skills of smell, taste, attention and experience, the

cupper will identify the odd cup in the triangle as quickly as they can.

The World Cup Tasters Championship final was a tight competition
as always, with Gabriel Céspedes of Costa Rica triumphing for a
record second year in a row! Meanwhile, DONGHO LEE of South
Korea took second place, and MATEUSZ PETLINSKI of Germany
obtained third this year.

e e e Coffee Cup Taster Champions from each

country — coffee indusfry

Visitor Source Media and professionals from the coffes

elated industry

{HIIE R SRAT FEU R R 2 S R G R,
AAFEIEE T SNIRES S EAVAIRNE? A0fai—FnmEE
SSeENEE, ERAEE LRURTIHREER. Eilm
FrftbfilHRoaster, {BIIEPELEARIFIEERS, W 700
HiE S 2 iRY%Eas

EHRINHRYEAFERBERMEESENEGE (World  Coffee
Events LITEFRWCE) BT FEammiEELAR ZEFiSam0iHE
RS WNIHEYERE, BRNHEZRNESRAIS
EE, ZEST2015FHRHESIAPE, BFE1281%E
HOTELEX GuangzhoullimREFEX SEE. 54818
FEHOTELEX ShanghaiflifEESEMHEEEE, HERm
HIt B ABHRORAEETHS. B2, PEREILEF
Alexandru  NicolaielB#IEpiERIAH FRMMHEIE A FE Tk
%1, EEEMEFDmIti BorodalILIREHESRSEEIERERE
e, EEHEEEFMatthew Robley-Simeonsmaszik .

BZE |/ Alexandru Nicolaie ( Z23ET )
IFZ | Dmitrii Borodai ( % Hf )
Z% | Matthew Robley-Simeonsma ( ZE )

The quality of roasted coffee beans can influence the score of coffee
competitors. Therefore, how to process high quality beans has
become a huge problems for all coffee competitors. The World
Coffee Roasting Championship (WCRC) is a competition open to
qualified National Champions of a Would Coffee Events (WCE)
sanctioned world Coffee Roasting Championship event. Competitors
in the three-stage event will be scored on their performance
evaluating the quality of green coffee (coffee grading), developing a
roasting profile that best accentuates the desirable characteristics of
that coffee, and on the ultimate cup quality of coffees roasted.
Romania Champion Alexandru Nicolaie fought off stiff competition
battling with a slight advantage to become the World Coffee
Roasting Champion while Russia Champion Dmitrii Borodal brushed
past the Champion by tinny gap and was awarded second place.
The third place was taken by British Champion Robley-Simeonsma.

Competitor Source

26
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World Coffee in Good Spirits Championship

)

Winner: MICHALIS DIMITRAKOPOULOS (Greece) / 2nd Place: MARTIN HUDAK (Slovak) / 3rd Place: BERG WU (Taiwan)

HARMEFSZUEATFREM T eIFIRGEMTS . EI T e
S5ZUBEMHEEE . MNMERREZ/R=0HE, FIR5FA90NH
BRE, XINEFHET RN BT ZES IR
BEmKID . SEHRMNMEESRBEATRNS —REBRO
LHmHEnNAEES, WpEERiET S0 EZRAmEE
PIBEBESMHWAEERBE—BMEZERR. &
g ZE=MICHALIS DIMITRAKOPOULOSERZFEHRA
IHESZIBEAENEE, FEXEZEEMARTIN HUDAK
BERG WUSAIESTIESEERE.

G

B
hl

EZE | MICHALIS DIMITRAKOPOULOS (#8)
TZE /] MARTIN HUDAK ( Efi&{%5)
% |BERGWU (&)

World Coffee in Good Spirits Championship promotes innovative
beverage recipes that showcase coffee and spirits in a competition
format. From the traditional Irish coffee to unique cocktail
combinations, this competition highlights the barista’s skills in
perfectly combining coffee and alcohol. This year the Spirit Bar of
World Coffee In Good Spirits Championship is a new attractive
place. The champions from different countries served audience
signature coffee cocktails at the spirits bar. Greek Champion
MICHALIS DIMITRAKOPOULQOS finally won the tile. Slovak
Champion MARTIN HUDAK won the second place and Taiwan
Champion BERG WU won the third place.

Competitor Source &

d spirits Champions from each

HRAFEAERERNMERAZSED, 2MERLETEZ
ANESHRANPHETWERR . SHEAFI0 SRS HEFEDIHE
IREIERERMIRZEI, EEFHT. BRALUREZ. B
ZNxAE, tRSENEEE(SREE, HRuEE
AABNEEHRFESETEUMPAULET . ERBUAR
Bx, PEXKCSEEFSRE T HRUETERILE

HARBZE Minako YoshizumiSE2FE=EE,

World Latte Art Championship highlights artistic expression in a
competition platform that challenges the barista in an on-demand
performance. Classic milk and espresso drinks are topped with
designs of the barista's creation, with emphasis on execution,
replication, and creativity. After 4 days competition, all the
champions showed their unique skills and finally Karean Champion
UMPAUL won the 2016 World Latte Art Champion. As the Host,
Chinese Champion Li Qi won the 2nd place and Japan Champion
Minako Yoshizumi got the 3rd place award.
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2016 China Barista Chcmplonshup

15T PRIZE: YINZHE ZHANG / 2ND PRIZE: JINGUI ZHU / 3RD PRIZE: XUANCHE

2016HFNHHIRAFEFEXERFTIA290E4A1HE
J:éé#ﬁﬁlliaﬂﬂ""?"hfl\—1OTFI_E,<E’&‘I|>L-ia'ﬂ'£-l}]’3éf7}
2016FEENLLEE2ETCEIRIZ2 1P EKHTEFAE
th, BRPEAMER, 6. £, AmbEEEPL0
hth, B S XENEER, F4623EFIRFIENEIFERX
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2016 China Barista Championship (CBC)has been concluded
successfully at HOTELEX Shanghai.

CBC has marched into her 14th year with 21 division competitions
covering East, North, and Southwest region of China. There are 46
competitors which represent 21 division competitions gather at
HOTELEX Shanghai 2016 to battle it out for the exclusive spot to
compete at WBC 2016. During the four days competition,
competitors provide fascinating shows for both judges and
professional visitors through the visual, sensory, and technics
experience. Therefore, 2014 CBC championship Yinzhe Zhang has
got the firstprize again in the China Division. In addition, he would
present China division to participate the World Barista
Championship in Korea.
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2016 China Brewers Cup Championship

1STPRIZE: JIANING DU / 2NDPRIZE: YUE WU / 3RDPRIZE: ZHENGRI YIN
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With the rapid development of domestic coffee industry and the
raise of coffee culture, China catches more attention from
international market. World Coffee Events authorized Shanghai
UBM Sinoexpo International Exhibition Co., Ltd, the only and
exclusive exhibition organizer, to organize China Brewers Coffee
Championship (CBRC) was held at 29th March — 1st April, 2016 at
HOTELEX Shanghai. Therefore, Jianing Du has got the first prize,
and represents China division to compete with worldwide
competitors . From the aspect of profession or extent of welcoming,
WBRC enjoy its extraordinary influence among world coffee
competitions and it also supported by many industrial company and
coffee fans,

Competitor / Visitor Source

High Stars Hotel, Senior Club, Hotel Chain, Senior Restaurant
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“Jinhong Cup” Star Hotel Table Art Display Competition 2016

WINNER: Hong Qiao State Guest Hotel

EiemiriF T ihERELS £S5 HislLERREERA
SNNEDTHENEREEEEENEESAE, AHEE
SeiTEEER THENEESEEEE. B58lH. 82
igit. ESE. FIERFRERENLE, BEElR
Rk T BENEITLLATEAR .. HILEIEE, BERFRIRLL
ARBEEEESHE, 2016FEMAT PHESHIARESE
ezl BEEemAREENLARIECHEE

B Sl SREEE. EHEE, SRET
EABNE / SPONSOR

(IS X

ND PRIZE: Peace Hotel, Blue P

Peg——

p— ......nﬂ?m.v-_

— _:--nQN“J
-ﬁ o SRRt
S W =,

ce Hotel / THIRD PRIZE: Shanghai University LEHULO Fujian Hotel,

“Star hotel buffet display competition"has lasted for five years,
which was co-organized by Shanghai Tourism Industry Association
and Shanghai UBM Sinoexpo International Exhibition Co., Ltd. With
the development gradually , the competition has become mature
event about hotel catering sector at Hotelex Shanghai. The buffet
display competition are mainly composed of westem-style four
people, the participant should consider the design of dinner table
and dish table.

As to the hotel staff, buffet has entered a relatively mature stage in
China. The outstanding features necessary to show the hotel's
characteristics and positioning of publicity and quality. As the
importance of catering, the competition has rigorous criteria,
secondly should highlight sense of design, the choice of food and
tableware should accord with design theme.

Awards List

= WINNER: Hong Qiao State Guest Hotel

mSECOND PRIZE: Peace Hotel, Blue Palace Hotel

= THIRD PRIZE: Shanghai University LEHULOU GROUR Fujian Hotel,
Baolong Hotel

= Qutstanding Organization: Ramada Plaza Shanghal .Crowne
Ploza Shanghai

w Best Buffet Display Dinner Table Designetr:

Hong Qico State Guest Hotel Yafeng Zhang

mBest Butfet Display Designer

Hong &liao State Guest Hotel Chunhui Cao

8 Chinesa-style Banquet Best Designer:

Hong Qiao State Guest Hotel Yafeng Zhang

m'Western-Style Banquet Best Designer

Hong Qiao State Guest Hotel Yafeng Zhang

Competitor / Visitor Source
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So as to improve star hotel service skill and show the good quality of
textile product, which builds a platform between hotel managers and
suppliers. There are 46 Star hotels in shanghai had attended the
competition, it mainly unfolds high-standard haotel service by
spreading out bed sheet, bed sack, pillowcase.

Awards List

=\Winner: JinjlangHotels Qiull Shao

= st Runner up: Hong Qiao State Guest Hofel Yan Zhao
Jinyan Hotel Yan Cui

= 2rd Runner up:Jinjiang Hotels Yongye Zhao

Dong jiao State Guest HotelYugeng Liu

Hong Qiao State Guest Hotel Qiulin Yang

= Qutstanding Prize: Hotel-equatorial Meng Liu

Hong Qico State Guest Hotel Yougin Lu

Criental Riverside Hotel Shanghal Meihong Zhang

Competitor [ Visitor Source

Audience Source: High-end star hotel, Chain hotels
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Hotel uniform is a very important element of hotel culture, 2016

Hotel Uniform will be one of the most popular activities of HOTELEX
SHANGHAI which had been successfully hold third. It's not only the

competition for uniform design but also for the staff's good spirit.
Model Show and situational presentation form the main part of
competition, uniform design of each post, situational presentation,
music effect and so on is the important scoring criteria

Hong Qiao State Guest Hotel
Huating Hotel
The Dongijiao State Guest Hotel

Shanghai International Convention Center Co.Ltd
Shanghai Ramada Plaza
Shanghai Mingzhu Hotel

Shanghai Xinzhuang Culture Centre
Hong Qiao State Guest Hote, Huating Hotel
TheDongjiao State Guest Hotel

Huating Hotel

Shanghal internaticnal Convention Center Co.Lid.,
1 Best Shanghai Ramada Plaza
SHANGHAI @INGHE CLOTHING CORP
Wuxi Zhouerya Fashion Co.,Ltd
Jinan Joblabel Workwear Co.,Lid.

Beijing Duomilai Garments & Attire Co.,Lid.
b Ur SHANGHAI HONGLU FASHION CO.,LTD.

Wuxi Yimengdu Dress Co, Lid
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HOTELEX “The Rising Star" Chef Competition aims to be an
evaluation and display platform for the food industry authority within
the Cocking master college. We set up a new professional authority
assessment system, selected industry-recognized"Rising Star Chef.
" The 2016 East Division& 2016 HOTELEX "The Rising Star” Chef
Competition Finals put in a new part of Chinese Cuisine. The
competition of Chinese and Western cuisine showsthe fusion of
Chinese and Western food culture and development to all the
visitors and judges.

CHINESE CUISINE

Anhui Business Vocational ¢

Jiangsu Food & Pharmace
Anhui Business Vocational C

Jiande City Xin Guest CateringCo. Lid,
Camry Hotel Ma sultant Co.Ltd of Shandong

Province

\agement C

Karon Garden Hotel

WESTERN CUISINE

Shanghai Insfitute Of Tourism Rong Wi
shanghai

ng

Guangdong Trade Vocational Technical School
Kunming University Haoran Wang

Shanghail Institute of Tourism

Kunming University
Shanghai Second Light Industry School

Sichuan Tourism University
Guangd cational Technical Sc

Shanghai New East Cuisine School

rade V

v East Culsine School Jiurong Zhang

Xiaokun Wu
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2016 Shanghai Pizza Master Championship
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Winner: Zhengda Long / Second Prize: Jinxue He [ Third Prize: Haoze Li

Shanghai pizza master competition is a top-class pizza
competition, for China's Pizza chef to provide a competitive,
performing, exchange platform. Pizza masters throughout the year
has attracted a lot of excellent domestic players, the final selection
of the 52 contestants came to Shanghai for the competition, this
year's two new Guangzhou and Chengdu division of selection, the
five contestants from divisions will be directly involved in the
national finals in Shanghai. At the same time, the scene also has a
very professional pizza throwing performance to bring the
audience a surprise. Master clouds the scene of the event, the
players use the creativity to conguer all the audience. It is a visual
and tasty delicacy feast.

Awards List

sWinner:

Shanghal Baker s Pizza Restaurant Management CO., LTD.
Zhengda Long

mSecond Prize:

Sugar Ray Lee Master Pizza Jinxue He

uThird Prize:

Beljing Milan Xidian Restaurant Service Management CO., LTD.
Haoze Li

Giang An & Baonu Pizza Acaderny
Competitor / Visitor Source

Catering company, bakery, western restaurant, coffee shop, pizza
shop, etc
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2016 China Gelato Championship
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Second Prize: Li Jing / Third Prize: Li Shenglan

The annual China Gelato Championship is organized by Shanghai
UBM Sinoexpo Ca., Itd, supported by MGI (Scuola ltaliana di
Gelateria) has been held in Expo Finefood Hall during the end of
March and the beginning of April.

As the division of the Shanghai International Hospitality Equipment
& Supply Expo, Expo Finefood and Expo Beverage initialed the
ice-cream exhibition area since 2013 and held the China Gelato
Championship, which sparkled the ltalian gelato's flavor and vision.
Meanwhile, The professional media such as Coffee Tea & Ice and
Sweets Industry and many mass medias will tracking report the
event from all-round angles.

Awards List

sWinner: Guo Hong wu  ®Second Prize: Li Jing
uThird Prize: Li Sheng lan

Competitor / Visitor Source

High Stars Hotel, Senior Club, Hotel Chain, Senior Restaurant
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2016 “King Flower” The 3rd Shanghai Fashion Drinks Competition

Winner: Zhang Qiang / Second Pri
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: Li Jianhui [ Third Prize: Zhang Yue Xia

Fashion Drinks established a platform for every master who loves
making drinks to communicate and learn from each other. In 2016
season, over 150 competitors came from seven cities attended this
competition and each city send top three to participate in the
Fashion Drinks Competition Final in Shanghai. The final competition
attracts lots of professionals to enjoy the creative work from "Drinks
Talent", which also drive the development of the industry.

Awards List

=Winner: Zhang Qiang
mSecond Prize: Li Jianhui
aThird Prize: Zhang Yue Xia

Competitor / Visitor Source

Catering Chains, Franchise Stores of Diinks, Coffee Shop.

Restaurants, Manufacturers of the Source Materials of Drinks, Agents,
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“I"'m the chef” Shanghai Bakery Master Championship 2016
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With the development of Bakery industry, which lacks of the
excellent bakery master in China. “I'm the Chef” Shanghai Bakery
will take second event at Hotelex 2016 featuring over 100
contenders and their sugary masterpieces rights on the show floor.
The competition added the new items, so it includes sugar art,
fondant art, chocolate making, Marzipan cake with latest trend and
skill technology. The organizer will invite international masters to
build group of judge. The event aims to educate bakery knowledge
and activate of creation of China bakery professionals by creating
a cradle for up-rising professionals. The winner of each items are
given the chance to attend world class championship. Please take
the opportunity to plunge yourself into bakery career.

The sort of competition:Sugar Art; Chocolate Art:Fondant Creative
Cakes;Marzipan Cake;

SUGAR ART
=Winner: Tlanchang Ouyang ®Second Prize: Zhengdian Deng
mThird Prize:Lijun Di

FONDANT CREATIVE CAKE

sWinner: Shifanliu mSecond Prize: Jing Xu mThird Prize:Weiwei Ji
CHOCOLATE ART

m\Winner: Kal Zhao ®=Second Prize:Mingai Lei

=Third Prize:Kangyu Wang

MARZIPAN CAKE

=Winner: Xiaoyan Liang =Second Prize:Huimei Li

mThird Prize:Lin Lu




& P EE FREE AR

The 5th China Master Bartender Competition
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The 5th China Master Bartender Competition has been
successfully hold in Shanghai New International Expo Center on
March29th — April1st. As to the former, over 200 domestic and
overseas competitors rivaled each other in five regional
competitions before arriving in Shanghai to compete in the final.
The all-star judge team led by Kin San, Hong Kong Bartender
Association and Singapore Bartender Association, insures the
professionalism and justice of the competition. Meanwhile, the
world flair tending champion Mr. Vaclav Abraham, who is named by
‘'shaking machine’, also arrived at the scene, staging a spectacular
performance of dual flair.

Awards List

CREATIVE CLASSIC
s\Winner:Liang Canxiong
aThird Prize: LI Shuaigi

= Most potential award: Cheng C
FLAIRTENDING

mWinner:Chen Yizu wSecond Prize: Zhan Chaorun
uThird Prize: Yao Mingluo

mMost expressive award: Zhen Erxiang

Competitor [ Visitor Source

Bar, Beer Agents, Supplier, Stared Hotel, Enfertainment Venue.

mSecond Prize: Zhou Zhengjie
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CATERING EQUIPMENT SUPPLY ,TABLEWARE ,APPLIANCE AMENITIES ,TEXTILE ,APPLIANCE & SECURITY ,FITNESS & LEISURE
COFFEE & TEA ,FOOD & BEVERAGE, BAKERY & ICE CREAM ,WINE & SPIRITS
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CATERING EQUIPMENT SUPPLY
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Innovation comes from the devotion to career. Hotelex has been looking for more environmental friendly products to
integrate new life into your kitchen and improve your efficiency to work and cook. The HOTELEX Catering Equipment
Supply sector is the first choice for professional purchasing pecple in the hospitality industry

B33! | CATEGORY

m Cafering Equipment mRefrigeration ® Dishwashers
m Kitchen Accessories mBuffet Equipment = Central Kitchen

thIBIE / EVENTS

2017 HOTELEX “BAHZE" HIfA3E / 201 7H LEHotelexBHEIEhAEIZEGAE
2017 HOTELEX “The Rising Star"Chef Competition
2017 Star Hotel Buffet Display Competition
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TABLEWARE
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# & | MATERIALS

mCeramics ®mGlass mStainless Steel ®mGold & Silver mAcrylic
mCrystal mAmine ®mWood & Bamboo Environmentally Materials
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Soft and quality products can be felt by simply a touch. Customized textile products bring you comfortable
experience both at work and in life. Textile products show the power of brand with its fashion, beauty,
softness and comfort.

B3R! | CATEGORY
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®m Hotel Uniforms = Restaurant Textile = Bedding
m Decorative Textile = Bathroom Series

EE#IE / EVENTS
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The 6th Star Hotel Uniform Competition
The 4th Hotel Room Service Championship
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Amenities

APPLIANCE AMENITIES
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As they check in, guests would always be surprised and pleased by these considerate service products. Green

and efficient room management cannot be delivered without these core products. They have become the focus
of more hotels to improve the customer experience.

Bii2E5! | CATEGORY

B Consumables ®Paid Products ®Bamboo, Rattan and Lacquer-ware Products
8 Acrylic Glass Products ®Leather Series
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Technology is competitiveness. The main criteria of guest room management evaluation is comfort, green and
efficiency. What a smart hotel can bring to its guests With a click, the guest will have everything properly

arranged, from room service to budget travelling. Smart hotels deduct their guests' time and energy, and
improve the brand competitiveness as well.

_ﬁtﬂ%%ﬂ | CATEGORY
mPOSHl ®w{RIGHE wEBiEH w088 wiEERG =B ;

m Hotel Control Products = POS Machines mSafe mTelephone ®Sound System
mlock mHotel Software mIntelligent Control = Room appliances
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Leisure

FITNESS LEISURE

EotAELEEFTEAERNES (HC

RINMES SIARIR R
FITNESS & LEISURE

8 [ (KA | {£3& - HEALTH / LEISURE / EXPERIENCE

FHOEERER AT RENERE, STEREZBENXENM2ERAE, ESNERES. ERUBER
HREMAREES, RENEFERE, SEOTMAAANESKENEE.

B Fitness Equipment & Goods m Qutdoor Leisure Furniture
m SPA Goods, Aromatherapy Supplies, Leisure Goods
® Water Sports Productions and Game Equipment = Gardening, Landscape Architecture

RT OF THE EXH

@Dseor - dBe VATRUE  Platinum







COFFEE&TEA

EotAEbaERESAEENESs (HOTELEX 2017

MHES 3R
COFFEE & TEA

B /| 78 | BZ]Z - FRESH / NATURAL / MELLOW

MEEFNERBEEE, PEEERATMHAEEAE. NAEREEPMARRSORETX—H. RED
PEMHNNEZ—, BATTETLEENNEN. MEESRTHZR, SAES, RBRZE, mASK.
Based on the development tendency in recent years, China has contained huge amount of coffee
consumers. This has been fully testified by the entry of four World Coffee Championships. Tea certainly

has a solid position in China to represent the Chinese Culture. The size of the coffee and tea market
drives people speechless, and leaving them to ponder over the significance behind.

EBH51 | CATEGORY

n ZIEA. KAEUNNEREE sEES., B2 s ENTESESERAR
® PSS T R R ZE  m{ERE mE =

m Coffee Machines mGreen Coffee, Roasted Coffee m Coffee Production Equipment
m Traditional Tea mTea Utensil And Crafts

m Coffee Roasting Equipmen mSpecialty Tea

Eb#RIm A / EVENTS

201 7t RO A P ERERE / 201 7THRUEEAKXEPERIGRE [ 201 71 Fi0HAF N L 2o E Kk 2%
201 7 FUIHESE AP EEKIEELE / 201 7 FMHEPE AR PEKISRE [ 201 7THF NG SEEA A PEXiREE

2017 China Barista Champicnship / 2017 China Latte Art Championship / 2017 China Cup Tasters Champicnship
2017 China Coffee Roasting Championship / 2017 China Brewers Cup Champienship / 2017 China Coffee in Good Spirits Champicnship

2843 @HLOGO / PART OF THE EXHIBITORS' LOGO
[ IAMAZy GESEN MM @KEK s

SEUPPG Cimpall

66



lce cream

BAKERY & ICE CREAM

¥ -E L EEREERRENES (HOTELEX 2017

MLk S IKER
BAKERY & ICE CREAM

2B / Bffe) / S2K - TASTE / HEALTH / INTERACTION

BIBHEDRTIE—BRESER, TEEVRENER. WHEERENZENE, BRARRELPRESH
—2. FAXAOMUETHRNENRA, NSEEEINFIIRER, HISELRARENENFEANES.

The charm of bakery comes from unique equipment and raw material as well as original works. Chic , healthy
and tasty products will play its prominent role in the food industry. The emerging baking market has matured,
largely penetrating into Chinese life with products ranging from various cakes to hand-made ice cream.

EH 251 | CATEGORY

B UEERTRE  wikGHKER ., REREXEN wITRhflmEER
niElm,. SAFE wAAERNER SFHARERTEEH

m Bakery Materials And Equipment ®mlce Cream And Equipment = Coffee Production Equipment
® Dairy mleisure Food And Candy mPackaging And Materials

tbERImA / EVENTS
20178 R JE LiBEFRF TGHEMAIMEE / 2017 China Gelato Championship

2B RELOGO [ PART OF THE EXHIBITORS' LOGO

FBRERI u{“ Nd == % W Oceanpover” g{ﬁﬁ: 1:@ Q_: g Scotsman b L
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Food
& Beverage

FOOD & BEVERAGE

¥ -E L EEREERRENES (HOTELEX 2017

ARSI
FOOD & BEVERAGE

Sl [ 78 / < - HIGH-END / FRESH / SAFE

MBI FERORE, BTFEENRE. BEEERENRES, . TNEREEMAAMINEGE. L
BAX, FEEREMBHESEKE-NER, XEAONFILBINSHE KRB I/MRL, REeSPER
B AIINESZ R,

People’s passion for food comes from their taste of life. As the improvement of the life qualify, fresh and safe
food has become the first choice. Food is the most important to the masses. China gains the biggest food
consumer across the global, which attracts foreign high-end food suppliers with its strong rigid demand. As the
result, it is their priority to grab the Chinese market.

51 | CATEGORY

mEE R R AR . R wKFEEE, SERSRER wRE. ELRERR
mRERE SR e R, BERESFRE waReR. MIEARYREE

® Fresh Raw Materials = Semi-finished Food, Finished Food mSeafood & Frozen Food
m Fruit & Vegetable, Canned Food, Condiments ®mSoft Drinks ® High-end Water
m Fruit Juice, Material, Food Equipment ®Food Packaging, Process Technology, Logistics Distribution

Eb#EmE / EVENTS

20175 09/E HiEERE RIS eI EAZ / 2017 Shanghai Fashion Drinks Competition
4 EFLOGO [/ PART OF THE EXHIBITORS' LOGO

G B W e 2 L @ S 4 EH

ArRe AmEw
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Wine
& Spirit

WINE & SPIRITS

NS ERY
WINE & SPIRITS

{3 / 288 | [EIBk - GRACE / CLASSIC / FINISH

MESENERURMENASRUAIAT, ERERALEEEETHRKEIRENER. BXEFT
AEEEENANE, SERERRBEBIVAZBEENTHEERD, That' s Spirits ZUEHXAIS000RE
EeR, SRESBEIFRRMMBINLG.

With the high demand for wine and recognition of the wine culture and taste, China has become the fastest-
growing wine market in the world. The spirits culture blesses wine with even higher taste. All sorts of spirits and
beverage events have injected a fashionable vitality into spirits. The 5000 bar memberships at community wait

for suppliers of more and better brands to join in.

fE 2651 | CATEGORY

nHEE wRE eBE «FOE «FERE eSEK =ER sRERE = RERE

mWine mSpirits mBeer w®mligqueur mAlcohol Drinks mBubble Water
m\Wine Tools ®mBar Tools = Beer Equipment

ErZETE / EVENTS

201787~ B P EEREE AR / 2017 China Master Bartender Competition

2o EAELOGO [ PART OF THE EXHIBITORS' LOGO
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HOTELEX 2017 | #=tAE LEEGEERR 0N £ 7E LEETTSAES wEs |HOTELEX 2017

EXPO FINEFOOD 2017 & THE 26™ HOTELEX SHANGHAI
2017 LsemBEmSIREE | ST+ R LSEIFESEHERERNS
201753H828H - 38318/ LigfFrERES PO
March 28 — 31 , 2017 / Shanghai New International Expo Center

HOTELEX & EXPO FINEFOOD

S @S EpmEY
AREBET

AR HUAMU ROAD

REPRESENTATIVES
IN OVERSEAS COUNTRIES/REGIONS

Asia / Pacific

Thalland

BIL {Thailand) Co, Lid
T:+662 204 2580
E:kanckwan@bliithaliand.com

Japan (Expo Finefood)

Event & Convention House, Inc.

T. +81 3 3831 2601
E: sato@ech.co|p

Taiwan

UBM Taiwan Branch
T: 48846 2 27383898
E: Info-tw@ubm.com

Vietnam / PR Laos / Cambodia

Iran:

Merat Tejarat Sepahan (MT5) Co..Ltd
T: +98 31 3223 6382

E: Info@merattejarat.com

Italy

Invemizi Group

T. +39 02 92950988
E:alessandra.angeletla@invemizigroup.com

Spain / Portugal

T: +33478 354232
F: +33 956 484232
Email; commercial@exportease.fr

7] Japan (Hotelex) International Technology Exhibition and Eduardo Telxeira Alves Consulting SL
) Eche Japan Corporation Events JSC Company (ITEC) T: +34 651415284

i T: +81 3 3263 5045 T: +844-3 5562292 E: eduardo. teixelra@prored es
g E: aso@echo-japan.cojp E: hanh.bul@itec.com.vn

8 France

= Exporl'ease

>

z

s}

o

b

(w]

HHEAS | Tableware

ST

JERHEE LONGYANG ROAD

HBFRE
© EMFEEFILS

Korea

UBM Korea Branch

T +82 26715 5417

E: yoonjeong.Kim@ubm,.com

HongKong

Messe Bridge Capital

T: +852 6506 B&B4A

E: Sherry@messebridge.com

America

usa

UBM Asia Lid — New York Office
T. +1 516 562 7070

E: joan.wu@ubm.com

Europe

Germany / Austria /| Switzerland
Expo+Consulling Associates Lid

T. + 49 211 6549457

E: pia.ryhsen@expoandconsuliing.com
[geert boetiger@expoandconsuliing.com

HOTELEX & Finefood representatives over
20 countries

More Information, please contact

Mr. Alex NI

Tel: +B6 21 3339 2242

Fax: +86 21 6192 4328

E-mall: Alex.nliZubmsinoexpo.com
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PLUS 2017 | bisBETER b =aRmR

BERETH EERETRENETERIE
HOTEL PLUS - TOTAL SOLUTION FOR
COMMERCIAL PROPERTIES
2017.4.26-28 LiBFERREE

EREMRIH/RP/MAZLE/ZE/RR/EEDR/EFHRE/
DECORATION/ DESIGN/LIGHTING//FABRIC/ DECO/SMART OFFICE/FURNITURE

.
£

%%2,000

— I REFENEI=ERSSMHI R RS Em e ERAREET, W&, 72, BE, RESEFTI, &5
TR R, SN2 Mm, HEE, SBRGE, SFRER, N, BREENEENEIEEZ ST
REIRPTAE. M, FHEERRPEAM, REEHIIMS .

A comfortable and perfect commerclal space encapsulates a varlety of new materlals and new technology, architectural
ormament designing, soft-mounting, fabrics, lightening and furniture and so forth and combines designers’ endless creation
and Inspiration, showing multiple changes and infinite possibilities of the commercial space of Cozy Living.

B3] | CATEGORY

SRR nEHMBRS iR RAEEHE o EREE o JEER «EEIERE «fHlsEEE L EDEE «FAXKR
s EATE o TZR nEhR vHiRELDARR s MEHDARE nBEnREREYG w8E (F) »HZUETERIHT

mCeramics & Sanltary Ware mStone & Mosaics mCoating & Chemical Building Materlals  mintegrated Housing mShading Materials
mHospifality Lighting mCommercial Lighting wmLED mMedical Fumniture mCulture Art & SpaceArt Craft mDecorations
= Smart Office System mIndividual Office  =Curtains & Accessories sWall Paper & Wall Cloth s Fabric Design & Upholstery

rEARETEREY SRR | HOTEL PLUS 2017

BERETH . EERETENRE T ERIE
HOTEL PLUS - TOTAL SOLUTION FOR
COMMERCIAL PROPERTIES
2017.4.26-28 LiBFERRMEEAH0

Bia/ERF/ERLE/ERRM/FENVRITRIRE/SRIRE/BHER/

Clean/Floor Maintenance/Solid Waste/ Air Purification/Retail Design & Equipment/Smart Equipment/Vending

200,000

EaiRiR: EBROETEREVSENAERS, 15 "RRZSNESHE" £8, REERDE, SSFORBN—iblAs RS,
ERiesiRR: BhFIETETUMNESREER/mRE IR EFEL.
FERIEEE: UETLERERE, BNFEFIAEREE, R LifBeREsn iRk,

Cleaning Sector: Build the platforrm of one-stop solution of health, hygiene, air and environment for buyers.
Intelligent Sector: Committed to cultivating one-stop solution and comprehensive trade opporunities of intelligent self-service.
Retall Sector. Explore the path of the upgrading of the refall industry and welcome full blossorm among the entire Industry,

B35 | CATEGORY

niEENARRE nEEIEREA =it eibiPHEREERA 2RSS 5KEMEEERR
sSEHEE sBEEY e RERIEE wEREE Bl adERERRT

mCleaning Machinery & Equipment mCleaning Tools & Detergent mConcrete Floor Maintenance Machinery
mConcrete Floor Maintenance Material & Processing Technology
® Kiosk & Self-Service Equipment m Vending Machine = Intelligent CabineShop Fitting m Lighting m Refrigeration&Store Design
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PLUS 2017 | LisEETREE LS ERTIR

BIEE"HR . B
HOTEL PLUS -

2017.4.26-28 LiE#hEREEF0

AR/ K R /4= 35 75 =X /BOAT/LEISURE/LIFE STYLE

200,000 Z*

LURFBE DS, IRSITERRRE MREERERE S IEE T, B T2 as “JoRehmma
HERRIMEESTEPERM. AP/ FF. BHE. BEIAARUSTEESR.

B,

Represented by the yacht, the uniquely derived leisure and tasteful life effectively combine with and comple-
ment for each other, forming the "new mass leisure trend" of the entire industrial chain. Now they advocate

TOTAL SOLUTION FOR
COMMERCIAL PROPERTIES

ZE) YR

LS AETREMESERIE | HO

HIZBER—RI(HOTELEX Shanghai)

BIER_R: EiSEETERBUZERIIE

HOTEL PLUS - TOTAL SOLUTION FOR COMMERCIAL PROPERTIES

pooy up|q Bupy BI0m 5

fashionable, health and diversified mass lifestyle, leads the new trend of yacht industry.

BT | CATEGORY

Al «fRAREREERS EERE «KBED wFIESE sERIRE EARE sEKEFE

s RERERE cBHEE ZAREHEEEH

=Boats ®Maritime Products & Service "RV Camping ®Leisure Sports sQutdoor Equipment ®Vacation Tour
mluxury Car mJewelry & Watch sHigh-end Furmniture =Premier Brand Alcoholic Beverages

= Artworks & Other Exclusive Lifestyle Accessories

R+ A REF AR
EXPO BUILD CHINA 2017

Expo Build for Commerciol Pro)

E4 sl R TR

Expo Lighting for Commercial Propertios

LEAE, MESInEIRENS

Expo Fabric for Commercial Properties

AR R

Expo Deco for Commercial Properfies
+

AR
Expo Smari Office 2017

E7 ST R
Expo Contract Furniture 2017

2017.4.26-28 LBFEFREEA

{E A Hua Mu Road

Entrance Hall

wd BEoE
RE -
. HOTELPLUS) sl &)

w2 EiesE
BFEER
1 s

1#

Entrance Hall

NS

N2
AI:IH' Eg

ﬂl‘ti

lﬁ-‘:ﬁﬁ

EEEHE\‘.

AORF

1 PH 8 Long Yang Road

AR RS & B SRR T RS
perties

m 2017 BEFEDERTRRANNERREEE
China International Self-service, Kiosk, Vending Show 2017

m R R R
Smart for Commarcial Proparties
IFair Shanghal 2017

m 2017 LiSER N

Expo Leisure 20017
2017500 ( L8 } M-+ REATAG B MR AR i W
The 22nd China (Shanghal) Interational Boat Show
2017 LSRR
Shanghal International Boal Show 2017

2017 LIS EIEEE Rt R
Expo Solid Waste Ma
2017 LiMER S

LaRETHRiSieaEn
C-star 2017

m EREGF T SEEN
C-star 2007

201700 | il ) n_-t-_nmnnmnﬁa
The 22nd China (Shanghal) Intemational Boat

2017 LiGHE SR

Shanghal International Boal Show 2017

201 M‘.“EEEI

Expo Life Style 2017

TEL PLUS 2017

m 2017 LRNEEEAEE SR TS
Expo Clean for Commercial Properiies and Hotels 2017
2017 LENERARA SR RNE S

Expo Concrele Flooring & Maintenance 2017

ment 2017
Expo Indoor Envirenment @uality Control 2017



BTHARE LRERESERRWES (HOTELEX 2017

Bl
HOTELEX ONLINE

“ERARET - SUH, BIMKEL
“INTERNET + EXHIBITION", INNOVATION NEVER STOP

PURCHASE
MATCHING
SYSTEM

EE RS AR RS TEHEN, BiSiEs CREMEEtIlEES RO B,
RARESNMANSRER.
HOTELEX#ESHMN—FELN T RESLEA MISTIB2BMEL (www.jdgle.com ) B9&F, BREEESSERE
LERBAENS C2EITE, BEMEFIMNLG, PCHBEremEss.

2016 BRBRARSMERN—F, HOTELEXESWMEKS (ZREHMTHN ) MLDE R
100,000, BEAEBIEITO%MMATRESEENE—RE, RINVEESFHELESHMNGEIRSINME, BE
ZMA BRI ERE BIRER .

The internet revolution Is accelerating the development of exhibition industry. The multiple online channels and
functions effectively improved the guality of exhibition and service

This year, The combination of Hotelex successfully combined its official expo website to the B2B website

(www.jdgle.com), this pro po product and exhibitors

immediately. Moreover, the website can be access with mobile and PC

As estimated, 'We Media’ will grow However, with over 100,000 followers,

Hotelexofficialwechatbecome r 70% visit this chance, more wechat functions

will be launched this year to help our visitors to find the suppliers



HOTELE.

Shanghai -

December 12 -December 14, 2016

GUANGZHOUIT M

20165128128 - 12814H

~ |

August 10— August 12, 2016

CHENGDU | ti#B =

20165E8810H - 8H12H

AT

144

HOTELEX 2017

o It S =3 OO R 1 A
BB LEEERBEHARERS
The 26th Shanghai International Hospitality Equipment & Supply Expo
EHIZED . 2017 LB E RS EE | Concurrent: Expo Finefood 2017

20175F3R28H - 38318 | LissERE R0 | EigmhisR k23455

March 28 - March 31, 2017 | Shanghai New Infernational Expo Center | No.2345 Longyang Road, Pudong District, Shanghai

July 6-July 8, 2017 WEREME, WEERAME
BEIJING |t/ i

2017567H6H - 7H8H

Sl
o #

March 28 — March 31, 2017

SHANGHAII LigZ

201753H28H  3H31H

HOSPITALITY FOR BETTER LIFE

EHREA: PERFRE LS. PEEEHS. #E (PE) FRAF | RZHEA. EESHEERRRESRAE
Organizers: China Tourist Hotels Association. China Cuisine Association. UBM China Ltd.
Show Management: Shanghal UBM Sinoexpo International Exhibition Co.,Ltd.
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