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Ca hosted with Shanghai Municipal Tourism Administration
and China Tourist Hotel  Association, HOTELEX 201&uring
its 4 -day show had come to a successful closing  at
Shanghai New International Expo Center on March 29.  On
the way to its 27 years, HOTELEX witnessed a strong
improvement, continue to be the leading industry event

bar none.

This year, HOTELEXhit the record high of both,scale and

buyer amount, engaging professional buyers, distributors
andvagenci est from hotyel, ‘cater.i n.g,
bakery, bar, retail industry, reachingsan outstanding

record of 146,267 professional Visitors from 22

countries and 5,135 overseas buyers. HOTELEX g made ‘a

successto gather 2,000 leading brands and exhibitors

from mainland China, Italy, Spain, American, Germany,

Japan, Hong Kong, Macau and Taiwan.
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EXHIBITOR & PRODUCT ANALYSIS

Comparedto 2017 category data ( 1871),;HOTELEX 2018 attracted 2,049 excellent
catering service exhibitors, hitting a record of 9.5% increase



REVIEW OF EXHIBITORS
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Compared to 2017 HOTLEX data (2352), HOTELEX 2018 contributed an increase of 5.4%,
attracting 2,478 excellent catering service exhibitors.
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VISITOR ANALYSIS

As the leading industry event, HOTELEX 2018 hit the record high of boht scale and-buyeramount. Delivered a
grander show in size with 5*newrhighlights in'this edition;the expo drew a total of 146,267 trade buyers from

hotel, catering service, caf 2, i c e thend edaymshow, ofavkich 5,¥35 calmefrom
overseas, to source from 2,500 exhibiting companies from 122 countries and regions
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Divided into two editions
(HOTELEX & HOTELEX PLUS
started to adjust the visitor
strategy. Visitor percentage of
restaurant, snack shop, store,
takeaway, caf @,
shop reached a hit of 23.76%,
while buyers from hotel, hostel,
resort and other hotel service
remain stable.
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F VISITOR GEOGRAPHIC DISTRIBUT

Overseas visitors from Vietham, American, Australia, Indonesia hit a double increase this

year. Specially, visitors from Southeast Asia occupied 20.95%, happening in Thailand, Vietnam,

Indonesia act. Visitors from American occupied a percentage of 12.46%, increasing nearly 3.2

ti mes than 2017hAs, while professional buyers from A
above, HOTELEX presented,a strong improvement on a leading position in the industry. Analyzed

from source ofs.visitor, buyers from restaurant, f as
drink shop and bakery present an increase of 23.76%, while buyers from hotel, hostel, resort

and other hotel service remain stable.
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Henan Bl 294% Japan I 3.36% REGIONSF HK, MACAU,
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Hobart Food Equipment Co., Ltd./ Marketing Director
More than 10 years cooperation with UBM Sinoexpo, we
experienced excellence and benefited a lot from it.

On this global and industry - wide exhibition

platform, we ~had chance to exchange minds with
peers, communicate with customers angs. introduce our
products. Additionally, VR service was added this

year, which we can see the organizers have made
great efforts in publicity. We are looking forward ,

to the next year and WISh HOTELEX better \'*,‘\,

Shanghai Jlncheng Refrlgeratlon Eqmpment Co., Ltdl
Maggie Yi/General Manager

Hotelex welcomed its 28 edition, from which we met
various friends. Thanks for Hotelex 't provide
thoughtful and meticulous service. Let us grow strong
to welcome a brilliant future.

Ali Group ChinafGeneral Manager
Hotelex has always been the leading andlarge = ' zscale
exhibition, pursuing innovation and hallenge. We -

* also saw exhihition-is-expanding-anddeveloping, no
matter level but also professionalismy from which we
have chance to.display'the’bestproducts. | wish the_ -
exhibitiente*be"bettér and wish to cooperateto =
create brilliance.

Veetsan Marketing Manager

Veetsan has participated in Hotelex for 12 years since
2007, from which we fully presented our products and
outstanding service, improved brand awareness and
attracted customers. Meanwhile, as the industrial leader,
HOTELEX based on its promotion, cultural and service
value brought us with up  -today economic trend, both
|nte\(nat|onal and domestic manufacturers, domestic and
forelgn manufacturers. The interaction between exhibitors
and professmnal visitors is.one of the important signs
forits success, and it is what we valued. Thanks for UBM
Sinoexpo to bring us here and we will continuously.

support it aII the time.

RoasTek(Shanghai) International, Trading Co.,L.td .
HOTELEX is the best team to provide the best hotel
exhibition in China. We expect it to become the world's
most influential professional exhibition in the future.

I Radom interview, in no particular order =
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The operation m]pde"of central kitchen is a standardization, dig?tiz" ion, indL
operation. It can be considered as in advanced operation model ter t
d industrializ r 2 for a large chain catering enterprises

shen now is getting attention all around. The Ty
s NConstruction plaj/o—f"entral

restaurant to become, digitization a
to win the market. In o 0 meet the development needs, the ¢t
forum will f CUSM SuGc

kit
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"N Researchand devel opfment of .entrl§~l ; n dishes" and NFuture deyel
the core questions of central kitchen, explore, and introduce the advance ses overseas. From the perspective of
sustainability, they look into the future, provide first - habol,u{ions and market trends for th taurant owners and
equipment suppliers in Asia - Pacific . | "
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2018 HOTELEX China Catering Industry Forum
] ’CE ,
LE DJ TE>e baxttllp gcatering market will be back to the brand competence Be%igel',gc}m%le‘-t;{gansion becometo

be the highlight in 2017 FamousChinese restaurant chain began to refine their managementechnology,
accumulate brand value and integrate the resource. The financing expansion became a new model. to
accelerate the improvement of  catering industry . As a re l} the catering industry turns to be aque|
9 market. Whenis the next ch E'e of the catering mdu?ﬁ. ‘émd howto overcomethe challenges becamet e
op topics. of catering peopl :

The forum invited - the catenng chaln enterprlses and elites,
future development trend .
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Modern Catering Industry Revolution Summit Forum
""-a-';@'htegg‘x

2018,3.26-29

2018% HOTELEX LARRREER

Catering industry market is a huge cake. Everyone is looking forward to it. Meanwhile, the online shopping become a
chance for It. Brand needs-to be constantly updated-to follow the step of the era. Even a good taste restaurant will
be failed for standstill. Openminds to hug the current trend, focusing on takeaway and shortening the lobby area.
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2018 CMBC BAR MANAGEMENT
AND WHISKY ROUND Table

As the increasing expansion and development of  China's bar
industry , how to run a bar to achieve a significant development has
become the most concerned for bar managers. Sponsored by CMBC
Referee Team, CMB@vere held in Beijing, Chengdu, Guangzhou and
Shanghai. The seminar brings together the leading people in the
major cities of China, in order to promote a healthy development of
domestic bar industry, discuss and share experience. Shanghai
station as the national flagship hold on 26th March, we invited the
national famous bartenders and the American Distillation
Association ambassador to the scene, sharing their experience in

bar management and American whisky knowledge.

80888 95332
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CHI N®RIZBA INDUSTRY STATUS
AND DEVELOPMENT FORUM

The so- called "ltalians invented pizza, the Americans promote pizza, the Chinese enjoy pizza"“, pizza has owned a
huge market size in China. The Ni mp bpizta is growing rapidly in the Chinese market and will continue to grow.
According to the data, the value of pizza has grown from 8.3 billion in 2010 to 24.5 billion in 2017.
For entrepreneurs, the pizza industry still contains opportunities.
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