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BRIEF 



Co- hosted with Shanghai Municipal Tourism Administration 
and China Tourist Hotel Association, HOTELEX 2018 during 
its 4 - day show had come to a successful closing at 
Shanghai New International Expo Center on March 29.  On 
the way to its 27 years, HOTELEX witnessed a strong 
improvement, continue to be the leading industry event 
bar none.  
 
This year, HOTELEX hit the record high of both scale and 
buyer amount, engaging professional buyers, distributors 
and agencies from hotel, catering, cafª, ice cream and 
bakery, bar, retail industry, reaching an outstanding 
record of 146,267 professional visitors from 22 
countries and 5,135 overseas buyers. HOTELEX made a 
success to gather 2,000 leading brands and exhibitors 
from mainland China, Italy, Spain, American, Germany, 
Japan, Hong Kong, Macau and Taiwan. 

ONE 

146,267PROFESSIONAL VISITORS 2,500EXCELLENT BUYERS 5,135OVERSEAS BUYERS  

30+ SPLENDID EVENTS 220,000SQM EXHBITION SPACE 



EXHIBITOR & PRODUCT ANALYSIS 
Compared to 2017 category data ( 1871), HOTELEX 2018 attracted 2,049 excellent 

catering service exhibitors, hitting a record of 9.5% increase  



REVIEW OF EXHIBITORS 
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Compared to 2017 HOTLEX data (2352), HOTELEX 2018 contributed an increase of 5.4%, 
attracting 2,478 excellent catering service exhibitors.  



EXHIBIT PROFILE 
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TWO 

HOTELEX exhibitors and products come from 116 countries and regions. Most of the mainland China companies and products come 

from East China, South China, North China and Northeast China. 42.37% of exhibitors come from Hong Kong, Macao, and Taiwan 

and overseas. 

EXHIBIT DISTRIBUTION 
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VISITOR ANALYSIS 
As the leading industry event, HOTELEX 2018 hit the record high of boht scale and buyer amount. Delivered a 
grander show in size with 5 new highlights in this edition, the expo drew a total of 146,267 trade buyers from  
hotel, catering service, cafª, ice cream, bakery, bar, retail during the 4 - day show, of which 5,135 came from 
overseas, to source from 2,500 exhibiting companies from 122 countries and regions .  
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THREE 

Divided into two editions 
( HOTELEX & HOTELEX PLUS), HOTELEX 
started to adjust the visitor 
strategy. Visitor percentage of 
restaurant, snack shop, store, 
takeaway, cafª, drink and bakery 
shop reached a hit of 23.76%, 
while buyers from hotel, hostel, 
resort and other hotel service 
remain stable.  
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THREE 
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Overseas visitors from Vietnam, American, Australia, Indonesia hit a double increase this 
year. Specially, visitors from Southeast Asia occupied 20.95%, happening in Thailand, Vietnam, 
Indonesia act. Visitors from American occupied a percentage of 12.46%, increasing nearly 3.2 
times than 2017ńs, while professional buyers from Australia hit a double. From the data 
above, HOTELEX presented a strong improvement on a leading position in the industry. Analyzed 
from source of visitor, buyers from restaurant, fast food shop, snack store, takeaway, cafª, 
drink shop and bakery present an increase of 23.76%, while buyers from hotel, hostel, resort 
and other hotel service remain stable.  
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VISITOR PHURCHASE INTENTION 
THREE 
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EXHIBITOR QUOTE 



Hobart Food Equipment Co., Ltd./ Marketing Director  
More than 10 years cooperation with UBM Sinoexpo, we 
experienced excellence and benefited a lot from it.  
On this global and industry - wide exhibition 
platform, we had chance to exchange minds with 
peers, communicate with customers and introduce our 
products. Additionally, VR service was added this 
year, which we can see the organizers have made 
great efforts in publicity. We are looking forward 
to the next year and wish HOTELEX better.  

Shanghai Jincheng Refrigeration Equipment Co., Ltd./ 
Maggie Yi/General Manager 
Hotelex welcomed its 28 edition, from which we met 
various friends. Thanks for Hotelex to provide 
thoughtful and meticulous service. Let us grow strong 
to welcome a brilliant future.  

Ali Group China/ General Manager  
Hotelex has always been the leading and large - scale 
exhibition, pursuing innovation and challenge. We 
also saw exhibition is expanding and developing, no 
matter level but also professionalism, from which we 
have chance to display the best products. I wish the 
exhibition to be better and wish to cooperate to 
create brilliance.  
 

Veetsan  Marketing Manager 
Veetsan has participated in Hotelex for 12 years since 
2007, from which we fully presented our products and 
outstanding service, improved brand awareness and 
attracted customers. Meanwhile, as the industrial leader, 
HOTELEX based on its promotion, cultural and service 
value brought us with up - today economic trend, both 
international and domestic manufacturers, domestic and 
foreign manufacturers. The interaction between exhibitors 
and professional visitors is one of the important signs 
for its success, and it is what we valued. Thanks for UBM 
Sinoexpo to bring us here and we will continuously 
support it all the time.  

RoasTek (Shanghai) International Trading Co.,Ltd .  
HOTELEX is the best team to provide the best hotel 
exhibition in China. We expect it to become the world's 
most influential professional exhibition in the future.  

FOUR 

ЃRadom interview, in no particular order Є 



Fresh Juice Industry ( Kunshan ) Co., Ltd .  Assistant Manager  
HOTELEX gathered excellent exhibitors in a hall. Under the effective organization, we 
successfully carried out work, guidance, freight and move - out. I am honored to attend the Mirror 
Award and wined the Food  & Beverage Supplier Award. The exhibition went fluently and I wish the 
exhibition be more wonderful!  

Suzhou Jiahe Foods Industry Co., Ltd.   Branding Manager 
Thanks for HOTELEX to provide a platform for exhibitors to exchange minds. It is a feast that we 
not only display products and brand image but also to communicate with peers. The exhibition is 
brilliant and we look forward to grow up with HOTLEX to create future and produce better 
products.  

BEIN MATE 
The number of manufacturers and customers improved increasingly each year. We found excellent 
buyers and exhibitors, user - friendly implementation and a better supporting facilities.  

Aurora International Trade Co., Ltd . CEO / Riccardo Lettieri 

Congratulations to the successful closing of the HOTELEX 2018. HOTELEX has always insisted to 
provide a high - end professional platform, to gather talents in Shanghai to participate in various 
professional competitions and to benefit from majority of operators and consumers seeking to 
procure resources. Exhibitors, visitors and competitions from all over the world have been 
infected by HOTELEX's enthusiasm. Once again, we thank UBM Sinoexpo for providing such a 
professional platform.  

ЃRadom interview, in no particular order Є 



EVENTS REVIEW  



FIVE 

The operation mode of central kitchen is a standardization, digitization, industrialization, scientific and efficient 
operation. It can be considered as an advanced operation model of contemporary restaurant, and it motivates the 
restaurant to become digitization and industrialization. It is the basic guarantee for a large chain catering enterprises 
to win the market. In order to meet the development needs, the central kitchen now is getting attention all around. The 
forum will focus on issues such as ŅConstruction plan of central kitchen", "Operation management of central kitchen", 
ŅResearch and development of central kitchen dishes" and ŅFuture development and profit model". The forum will focus on 
the core questions of central kitchen, explore, and introduce the advanced cases overseas. From the perspective of 
sustainability, they look into the future, provide first - hand solutions and market trends for the restaurant owners and 
equipment suppliers in Asia - Pacific .  

Central Kitchen Construction and Development Forum 2018 

Meng Qingfen  Feng Enyuan Chen Shizuan  Zhang Honglie  Chen Zhongjie  Xu Youcheng  



FIVE New Drink Era Hotelex Shanghai Drinks Forum 

Up to  now, the beverage industry  has 
never developed as fast  as it  is  now.  It  
has never been as variable  as it  is  now.  
The highlight  turns  to  deconstruct  the 
macro industry  situation,  guiding  
practitioners  to  make forward - looking  
trend  analysis  as reference .  



2018 HOTELEX China Catering Industry Forum 

 
FIVE 

The battle  of  catering  market will  be back to  the brand competence.  Besides,  capital  expansion become to  
be the highlight  in  2017.  Famous Chinese restaurant  chain began to  refine  their  management technology,  
accumulate brand value and integrate  the resource.  The financing  expansion became a new model to  
accelerate  the improvement of  catering  industry .  As a result,  t he catering  industry  turns  to  be a cruel  
market.  When is  the next  chance of  the catering  industry  and how to  overcome the challenges  became the 
top topics  of  catering  people.   
The forum invited  the catering  chain enterprises  and elites,  sharing  management experiences and discuss  
future  development trend .  



FIVE 

Catering industry market is a huge cake. Everyone is looking forward to it.  Meanwhile, the online shopping become a 
chance for it. Brand needs to be constantly updated to follow the step of the era. Even a good taste restaurant will 
be failed for standstill. Open minds to hug the current trend, focusing on takeaway and shortening the lobby area.  

Modern Catering Industry Revolution Summit Forum 



FIVE 

2018 CMBC BAR MANAGEMENT  

AND WHISKY ROUND Table 
As the increasing expansion and development of China's bar 

industry , how to run a bar to achieve a significant development has 
become the most concerned for bar managers. Sponsored by CMBC 

Referee Team, CMBC were held in Beijing, Chengdu, Guangzhou and 
Shanghai. The seminar brings together the leading people in the 

major cities of China, in order to promote a healthy development of 
domestic bar industry, discuss and share experience. Shanghai 

station as the national flagship hold on 26th March, we invited the 
national famous bartenders and the American Distillation 

Association ambassador to the scene, sharing their experience in 

bar management and American whisky knowledge.Ȃ 

Jin Zhondlei  Mao Jianqiang  He Haoyun Lawrence Xie 



FIVE 

The so- called "Italians invented pizza, the Americans promote pizza, the Chinese enjoy pizza", pizza has owned a 
huge market size in China. The Ņimport" pizza is growing rapidly in the Chinese market and will continue to grow. 

According to the data, the value of pizza has grown from 8.3 billion in 2010 to 24.5 billion in 2017.  
For entrepreneurs, the pizza industry still contains opportunities.  

CHINA S PIZZA INDUSTRY STATUS  

AND DEVELOPMENT FORUM 

Gu Yeting  Zhang Jinyu  Li Wenyang 



FIVE 
It  is  the second year of  Shanghai Coffee 
and Wine Festival  2018 to  launch in  
Shanghai,  successfully  attracting  80 
domestic and overseas cafes and some wine 
merchants.  Visitors  were crazy about it  
and the feast  continued  to  be crowded till  
its  closing .  A ten thousand cups of  coffee  
was sold  out  for  free  per day.  At the same 
time,  the COFFEE & DRINKS OWNER SALON 
invited  more than 30 famous coffee  
practitioners  to  share their  interesting  
experiences.  

Shanghai Coffee & Wine Festival 


